
Uber’s CEO Sends a Message to Canada 

This is posted to the newsroom 
page and dated November 21, 
2017. Nobody goes to the 
newsroom, and certainly not in 
search of an apology. This isn’t 
really a press release, so not 
sure why they didn’t just send 
it to customers in November 
instead of waiting until March. 

Not the worst opening 
ever but this would 
have worked way 
better if it started with 
an apology, or at least 
shocked horror. 

This feels out of place. 
First, it’s different info 
than on the message 
to customers, and 
second, why do we 
care that it was two 
people? 

Good info to have, 
but also different 
from the email to 
customers. I would 
have included this 
line about the info 
being destroyed, 
though the sentence 
is totally weaselish. 

I get that the point of 
this is candor, but I’m 
a bit gobsmacked that 
the frigging CEO didn’t 
know. I don’t quite buy 
it, actually. 

Read it four times, still 
don’t know why Olsen 
is there, but it’s swell 
to read his Harvard  U. 
bio. This bit needed to 
be a declaration of 
problem solved, not an 
intention to think 
about the problem a 
bit more. 

This is not a bad 
closing but at no point 
in this whole thing has 
he apologized. Folks, 
first lesson of screwing 
up is saying sorry.  

Just an observation, but I’m going to 
suggest that the footer on a note 
admitting they aren’t good with data is 
not the place to plug their new credit 
card. 


